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Global container freight costs
$1,000 U.S. per 40-foot container
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$8 —

$6 —

2015 16 17 18 19 20 2021

*Based on eight major shipping routes

(3K : Drewry in The Economist)
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Retail ecommerce sales worldwide from 2014 to 2024
In billion U.S. dollars

2014 1,336
2015 1,548
2016 S 1,845
2017 s 2,382
2018 [ 2,982
2019 [ 3,354
2020 — 4,280
2021 | 4,891
2022 I 5,424
2023 | 5,908
2024 6,388

(38 Drewry in The Economist)
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Consumers want to know how brands use their data

| will only share my personal information with a brand if required
e 61w
I'm increasingly concerned with how brands use my personal information
. 57%
I am OK with brands | like using my personal information to deliver relevant content and offers
| 44%
| have refused to buy from a brand because of concerns around personal data use

| 40%

(338 : Shopify eCommerce Market Credibility Study, 2021)
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Percentage of brands creating more (E.g., recipe sites, community hubs)
ways for customers to interact with
them in 2022

NORTH AMERICA

41%

EUROPE,
MIDDLE EAST,
AND AFRICA

42%

GLOBAL AVERAGE

40%

ASIA PACIFIC

34%

(R Shopify eCommerce Market Credibility Study, 2021)
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Retail social commerce CHINA

sales in China versus the $351 .6B
United States, 2021

In billion U.S. dollars

UNITED STATES

$36.6 B

(3%3&: eMarketer)
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Shopify REFEIEE 1, 2021F1 8 1HE2021F9H300 88, 2IXKEEN A THERLIEK
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58%HYHEERR, MFNEF RS AL EF MM SLRERNREDE R Z—, 54%HTHEER
T, BB RN RER S EFRSRER,

KBIIR R E2022 F EEMIWAAIERIE 43% 2T HERERT, TP RERTE2022F A
SKESEIRINRE, FRY, JH B B WA LRI+ RAPPS M 1TE 5, MItHDA 5 mhE 2 i8RV R
o

BRI, EMlmhEE R GLOBAL AVERAGE

ARSSBYHERE LA T 54%
NORTH AMERICA

57%

- EIKT1:54%

EUROPE, MIDDLE EAST, AND AFRICA

s
*EMEA:55% ASIA PACIFIC
-

(38 Shopify eCommerce Market Credibility Study, 2021)
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81% MR IH AR R IR EREHEHIREA, UHEMRKE—FNHE. BT ERHEE,
R R R E IR R EIA30%-65%, HIR TR EIRK,

2022¢1 1R B U2
BN —: AEREEITENIEYAL

19



20

P - .
YUGUO m£ii5 « [ shopify

-$REIEMRE B8 HHRE

-NARGERA AETRTFERERH, B0 EHERED, IEREZ R LN YR

5o

-EREF R, IR A AR R mid R, NS WA S R T miER.
-HHBREINRE, IS U —a b fEd e, 8EREORITEFTRT,

-EE— RPN EREN K USRI, LER M STIE R e T BB TER R TIER B AMAZ,
EZILEPAR RFEERIEIZE R 5| SV ieH 52 RHI T IE,

‘RIENTEREE

AEHBRECEAECREARRNMTRT S, mEEXRTE LHITERE, AR & EHRER
Fa5FaZERNTHITR, RIEEEEBER. B R R ER ‘RElE XLEE
BUTEIS BRIR, #iM5 | FHETEE T &,

-SRIFIRER

MR bR TS E AL, @R EE O NS LRE#HITEN, S EERDNENEE
MRETREMIE_ LHIRS I AHARBZFMEN RER, B FE T~ A fa«l5meI B
FHERE, RMEEERERESREZ BN E TR,

-5KOLEIS1E

RIEER SR 2, F R IH MR RIBESKOLE1EFF KBS = fho KOLITRT LA S IBET 52
BUBTER A, FHEMTmIZ I - 735, HBEEXNKOLEHA A B RS S ER. 5140, 89%RY
YoutubeXRARAE(E % & ML IR HAVEZIN

-RREFTRE

— T ERE R A miB ERATEIE R, FrlmE B Mir e A%, TR S B
PAZE D 1R, LAUR BERY fa T K R ARy N AE I 1 Ko

- B IR IR AL

- RIS ST

TEFTEHIRIEERY, muh# AT LAE HIRE BYIRILIE XAR KR T b PHRE, HEEHRE A LR
THEEARF M, AEET IR EIT R R F ERER AR SEEE D FEH,



P - .
YUGUO m£ii5 « [ shopify

- PSRN E

mhE N TE AR ZE H— R~ @, JERERTH KRR ZREISIR B, mhEt
ARSI A2 P B BT IR PR (A R iYW iR m — R IR 2R, I NEY)ThaE
BIAST, (15PAREN K B & H R B S

FFRAFRE

b E A A YRR &, TR B R SR & WM N ZFS BTN ARR,

BimhE & ERHS N OREMEREUSUENAERE, DHEREHREM A LA

R, MNP "R R, R T ERRO NP ERUTMBERARB AT, mEENEE
S BUE, AR R, RIRRETHERE & 5.

FREMHI: Superplasti, e LEEe)E)h
A MER TS

Glammagnetic@—RDTCER mE, TL X =MUltaFZEEEREI T TN 7. Zmhdi@d
Facebook®f£AHInstagram#y 228, 7EM_E &1L 7 B LAV 2B hi—Glam  Fame. izfmh# el
48 A Ann McFerranB iR RE, BIEM LS5 M EIIIE, FHRAMEES GEED
12, URHESTENFHRE 2L,

@ O iR

S A

21



A=
YUGUO FEiEE

- B EEIR AN iR SS
- Facebook & GoogleTik{XIE
- BEEIRNH BN SERITE

(JRsruk%ReE S BEhARSS €l

TEEETERERTENT I SIRSAER, MNEST SRKE IR, AR HREEH
&%, BXEH IR iR 6!

-

IRRIE IR AT & XE (MRERBINETFEH]




=6

=

BETIWESE, i —ABFREMEMENGEATE WSS MBS HE Emhd
R T RE. XEREmE A NE S BB mBMmEENL NERE RS AEY
MAL, RS EANERE,

EItt, FRRERZHIE 2 RIE A, LR HIR7 R RE WAL, EMEIX— <, mhe
RTFEZ EINEYIN %S5 EvE)l,

BEABRE, TINRITHNERUNRES, ELEREmMFENRTREES
BIRENFI BT I TRt mE FERZMAERS I HBER THIEM £, RETGEERHE
= FHIHAE,




24

|
N

]
—

—
== 1

P - .
YUGUO m£izt5 « [ shopify

HBE— AFREmBEETERFHE
KEER:

- HBRE SO )IRIEE
- (LR RFRFXIDTCaE NI KAERBRS|
- KEFEEN—MT SN, AR RIRZ R

1, SRARTEH R B KA _E 35k
UMRIBET, EIWETE2022E WS B E BRI R S AR, TI3L%MRME TSR
AR E B,

275, 2021 Shopify POSE T SHERET 7 B HE, 22%82IkEREEMA Shopify POS.

AT RFRFET, 40%ZHmiERT, RIEFRRAZEREH2022F8EME55;32%%
HBEERT, RN HE5,

MESEERTERAELENS, WIELT BPTHE"Eit, ST EMN T RES 5 HAE
H A WAREFR, ks EEEZ RIFAEIEREREH, AR,

RS IFEHFREREFALEZE, WHEBRERHSREWYIELL, EX T LA
M A B ABT R BRI, MmN S | BZEERE, IR T HIREUZIN, ERECEER
MR BYIE 1AL,

FTUBEEZSMEIRRZT, MRS RIS, RBREAZTE, HHEERMHA
BERSNNERNS R, 78T BE, RNEFRENEREX M2 EIRE,

2. BIEIRIHARLE, 7 sERR A L
B T RS 24138, SO S L STk, — 5, 05T%E
ERMETEARERRBEEE, BEEFLEMT; 3—HH, 05%NEERRERL
MIEBIAE RS Y, RIEL THNRS,

FRATELFERHET A ZIEREHEEREDER BRI,

55%BYmhE R, i IFAE IR S — N EA SR EIRA B E TR E. [F8Y, 55%BImEIA N, =
EFEEFMERENR RS DEBERIKT,

WHAEERBERRESELRBRLIEXRER RIBAMKIERR, #1E2020F, £3kF



'\ - .
YUGUO m£i15 « [ shopify

56.2%9E ™ A O MBS E T, #ZE 20505, X— L FIFIEINZI68%. M E Z K MR 1E
AOZENETHXRA RS, IR EZEZNAEERNEETEFRIIEZHNE
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Albo

3.EAEEIREIR S A E, WEEFRIRF LA

Percentage of consumers who are significantly more
likely to buy from brands with a local presence

NORTH AMERICA ASIA PACIFIC
49% 42%

EUROPE, MIDDLE EAST,
AND AFRICA

50%

GLOBAL
AVERAGE

47%

(I8 Shopify eCommerce Market Credibility Study, 2021)
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Percentage of customers who are significantly
more likely to order a product if they can check
out online and return in store

NORTH AMERICA
51% e
| 49%
| ASIA PACIFIC
41%

(kIR Shopify eCommerce Market Credibility Study, 2021)

2. mhEHkE  E PR S BT BRI

Top challenges retailers say they face over the next year

Coordinating experiential retail

Driving in-store traffic

Procuring and managing inventory

Adhering to Covid-19 regulations and protocols

Breaking down organization silos

Hiring and retaining employees

Securing affordable commercial leases

Unifying online and in-store operations/data

(SRR K8 : Shopify eCommerce Market Credibility Study, 2021)

GLOBAL
AVERAGE

47 %

57%

55%

54%

50%

49%

49%

47%

47%
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BRARHSMIMAHIZREK, U T L LHEREE BN LEBRE, RFHEBERIK
SEREIAIE AR BB AR R E R A BMER BRIZ EHNES UM, St ERIEEEERZE L

H, & L REF E R HETUDER ST,

GLOBAL AVERAGE
58%

NORTH AMERICA
62%

EUROPE, MIDDLE EAST, AND AFRICA
58%

ASIA PACIFIC
54%

-

(38 Shopify eCommerce Market Credibility Study, 2021)
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Brands are investing in customer relationships through tools and technology

30%
52%

of retailers are investing in tools that of retailers are offering appointment shopping
enable their store staff to sell virtually to improve the in-store experience

45% 43%

of brands plan to invest in enabling of consumers say they're likely to
asynchronous chat experiences use live chat in the next year

of consumers say the ability to reach

58%

s customer service on their preferred channel
influences thrir decision to purchase

(38 Shopify eCommerce Market Credibility Study, 2021)
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Percentage of brands investing in supply chain management improvements

44%

Increasing speed of supply chain

45%

Increasing manufacturing capacity

45%

Improving collaboration with
supply chain partners

30%

Decreasing associated
supply chain costs

(38 Shopify eCommerce Market Credibility Study, 2021)
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KIBER.
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1. BB BT IHRES

Percentage of consumers who are more likely to buy from a brand with a clear
commitment to sustainability

NORTH AMERICA
()
40%
EUROPE
MIDDLE EAST,
AND AFRICA
o,
45%
‘ GLOBAL
ASIA PACIFIC AVERAGE

42% 44%

(3K : Shopify eCommerce Market Credibility Study,2021)
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Top sustainability initiatives brands are investing
in over the next year

Allowing customers to easily recycle products
46%

Improving manufacturing efficiency

39%

Distancing from partners who won’t meet shared sustainability goals

36%

Measuring or tracking emissions
35%

Offsetting emissions

23%

(3K : Shopify eCommerce Market Credibility Study,2021)
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KIBER!

- HERE R TR ERERECEIT K
- SHEEIXAR B2 H BB (RIS R BT
- mERYIRE B RRAZERL

1XIATRER S (S 3R Z (B1RY “BFE”

| Influence of shipping speed and cost
iL on shoppers’ decision to order online

25% 27% 28%

| |
I

75% 60% 53%

FREE SHIPPING FAST SHIPPING FLEXIBLE SHIPPING

‘ SIGNIFICANT INFLUENCE OVERY SIGNIFICANT INFLUENCE

(& Shopify eCommerce Market Credibility Study,2021)
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2 i IEmE AHEER

TiEmE AR EERII Q= ERMB+mhR L+ A Hr MRS+ R Bf+RERIXTA

The new equation for Percentage of shoppers that
shipping success abandoned a purchase because

estimated shipping time was too long
st 7
32%

ABLE GLOBAL
s
sV

AMERICA MIDDLE EAST,
AND AFRICA

o 37% 32% 28%
‘ NORTH EUROPE, ASIA PACIFIC

(38 Shopify eCommerce Market Credibility Study,2021)
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What consumers find most valuable when searching for and buying products online

w r )

Upfront shipping costs

74%

Free returns

68%

Estimated arrival

68%

Back-in-stock alerts

59%

Available inventory

54%

\

(3=I&: Shopify eCommerce Market Credibility Study,2021)
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